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ɉɪɨɚɧɚɥɢɡɢɪɨɜɚɧ ɩɪɨɰɟɫɫ ɫɬɚɧɨɜɥɟɧɢɹ ɢ ɧɚɩɪɚɜɥɟɧɢɹ 
ɪɚɡɜɢɬɢɹ ɦɚɪɤɟɬɢɧɝɚ ɜ Уɤɪɚɢɧɟ. ɋɢɫɬɟɦɚɬɢɡɢɪɨɜɚɧɵ 
ɬɟɨɪɟɬɢɱɟɫɤɢɟ ɩɨɞɯɨɞɵ ɷɜɨɥɸɰɢɢ ɫɨɜɪɟɦɟɧɧɨɝɨ ɦɚɪɤɟ-
ɬɢɧɝɚ ɜ ɧɨɜɵɯ ɤɨɧɰɟɩɰɢɹɯ, ɜ ɱɚɫɬɧɨɫɬɢ ɯɨɥɢɫɬɢɱɟɫɤɨɝɨ, 
ɤɨɝɧɢɬɢɜɧɨɝɨ, ɫɢɫɬɟɦɧɨ-ɪɟɮɥɟɤɫɢɜɧɨɝɨ. ɉɪɨɜɟɞɟɧ ɚɧɚɥɢɡ 
ɫɭɳɧɨɫɬɢ ɩɨɫɥɟɞɧɢɯ, ɪɚɫɤɪɵɬɨ ɫɨɞɟɪɠɚɧɢɟ ɤɚɠɞɨɝɨ, 
ɢɯ ɡɧɚɱɟɧɢɟ ɢ ɪɨɥɶ. Ɋɚɞɢ ɪɟɲɟɧɢɹ ɩɪɨɛɥɟɦ ɫɨɜɪɟɦɟɧɧɨɝɨ 
ɦɚɪɤɟɬɢɧɝɚ ɪɚɫɫɦɨɬɪɟɧɵ ɪɚɡɧɵɟ ɩɨɞɯɨɞɵ ɭɱɟɧɵɯ ɤ ɩɪɟɞ-
ɫɬɚɜɥɟɧɢɸ ɧɨɜɨɝɨ ɫɨɞɟɪɠɚɧɢɹ ɩɨɧɢɦɚɧɢɹ ɦɚɪɤɟɬɢɧɝɚ. 
Ɋɚɫɫɦɨɬɪɟɧ ɦɚɪɤɟɬɢɧɝ ɤɚɤ ɨɩɪɟɞɟɥɟɧɧɚɹ ɬɪɢɟɞɢɧɚɹ ɫɢɫ-
ɬɟɦɚ, ɱɬɨ ɜɤɥɸɱɚɟɬ ɜ ɫɟɛɹ ɦɚɪɤɟɬɢɧɝ ɤɚɤ ɰɟɥɨɟ ɩɪɟɞɩɪɢ-
ɹɬɢɟ, ɤɚɤ ɮɭɧɤɰɢɨɧɚɥɶɧɵɣ ɦɚɪɤɟɬɢɧɝ ɢ ɤɚɤ ɛɸɞɠɟɬɧɵɣ 
ɦɚɪɤɟɬɢɧɝ. Вɵɹɜɥɟɧɵ ɭɪɨɜɧɢ ɩɪɢɧɹɬɢɹ ɦɚɪɤɟɬɢɧɝɨɜɵɯ 
ɪɟɲɟɧɢɣ ɧɚ ɩɪɟɞɩɪɢɹɬɢɢ, ɚ ɬɚɤɠɟ ɩɪɢɨɪɢɬɟɬɧɵɟ ɡɚɞɚɱɢ 
ɧɚ ɤɚɠɞɨɦ ɢɡ ɧɢɯ.

TСe process oП Пormation and directions oП marketinР in 
Ukraine Сas been analвгed. TСeoretical approacСes oП tСe evo-
lution oП tСe modern marketinР concepts, includinР Сolistic, 
coРnitive, sвstemic-reПlective Сave been sвstematiгed. TСe ana-
lвsis oП tСe essence oП tСe latter ones Сas been perПormed; tСe 
content oП eacС oП tСem, tСeir value and role Сas been disclosed. 
In order to solve tСe problems oП tСe modern marketinР, diППe-
rent scientiПic approacСes to presentation oП tСe neа marketinР 
compreСension substance Сas been eбamined. MarketinР as tСe 
speciПic triune sвstem tСat includes marketinР as a аСole insti-
tution, as tСe Пunctional marketinР and as tСe budРet marketinР 
Сas been studied. TСe levels oП makinР marketinР decisions at 

tСe companв, as аell as tСe prioritв tasks at eacС level Сave 
been revealed.

Кɥɸɱɟɜɵɟ ɫɥɨɜɚ: ɤɨɧɰɟɩɰɢɹ, ɦɚɪɤɟɬɢɧɝ, ɦɚɪɤɟɬɢɧɝɨ-
ɜɵɟ ɪɟɲɟɧɢɹ, ɭɪɨɜɧɢ, ɩɪɢɧɹɬɢɟ, ɩɪɢɨɪɢɬɟɬɧɵɟ ɡɚɞɚɱɢ, 
ɫɬɪɚɬɟɝɢɱɟɫɤɢɣ ɦɚɪɤɟɬɢɧɝ, ɨɩɟɪɚɰɢɨɧɧɵɣ ɦɚɪɤɟɬɢɧɝ, 
ɤɨɝɧɢɬɢɜɧɵɣ ɩɨɞɯɨɞ, ɫɢɫɬɟɦɧɨ-ɪɟɮɥɟɤɫɢɜɧɵɣ ɦɚɪɤɟɬɢɧɝ.

Keваords: concept, marketinР, marketinР decisions, levels, 
acceptance, decision-makinР, prioritв tasks, strateРic marke-
tinР, operational marketinР, coРnitive approacС, sвstemic-re-
Пlective marketinР.

ȼɫɟ ɭɩɪɚɜɥɟɧɱɟɫɤɢɟ ɪɟɲɟɧɢɹ, ɩɪɢɧɢɦɚɟɦɵɟ ɧɚ ɩɪɟɞ-
ɩɪɢɹɬɢɢ, ɬɚɤ ɢɥɢ ɢɧɚɱɟ ɫɜɹɡɚɧɵ ɫ ɨɞɧɢɦ ɢɡ ɜɚɠɧɟɣɲɢɯ ɩɨ-
ɤɚɡɚɬɟɥɟɣ ɪɵɧɨɱɧɨɣ ɷɤɨɧɨɦɢɤɢ – ɫɩɪɨɫɨɦ ɩɨɬɪɟɛɢɬɟɥɟɣ. 
ɉɨɷɬɨɦɭ ɢɡɭɱɟɧɢɟ ɨɫɨɛɟɧɧɨɫɬɟɣ ɪɵɧɤɚ, ɨɫɨɛɟɧɧɨ ɜ ɭɫɥɨ-
ɜɢɹɯ ɛɵɫɬɪɵɯ ɢɡɦɟɧɟɧɢɣ, ɢɦɟɟɬ ɨɫɨɛɨɟ ɡɧɚɱɟɧɢɟ. Ɉɬɫɸɞɚ 
ɫɥɟɞɭɟɬ ɛɨɥɶɲɚɹ ɪɨɥɶ ɦɚɪɤɟɬɢɧɝɚ ɜ ɭɩɪɚɜɥɟɧɢɢ ɩɪɟɞɩɪɢ-
ɹɬɢɟɦ.

ɋɟɝɨɞɧɹ ɧɢ ɭ ɤɨɝɨ ɧɟ ɜɵɡɵɜɚɟɬ ɫɨɦɧɟɧɢɹ ɭɬɜɟɪɠɞɟɧɢɟ, 
ɱɬɨ ɦɚɪɤɟɬɢɧɝ ɧɚ ɩɪɟɞɩɪɢɹɬɢɢ ɢɝɪɚɟɬ ɨɞɧɭ ɢɡ ɜɚɠɧɟɣɲɢɯ 
ɪɨɥɟɣ ɜ ɞɨɫɬɢɠɟɧɢɢ ɭɫɩɟɲɧɨɣ ɪɵɧɨɱɧɨɣ ɩɨɡɢɰɢɢ. Ɍɟɨ-
ɪɟɬɢɱɟɫɤɢ ɞɟɬɚɥɶɧɚɹ ɪɚɡɪɚɛɨɬɤɚ ɦɚɪɤɟɬɢɧɝɨɜɵɯ ɩɪɨɟɤɬɨɜ 
ɞɨɥɠɧɚ ɝɚɪɚɧɬɢɪɨɜɚɬɶ ɩɪɟɞɩɪɢɹɬɢɸ ɩɨɥɭɱɟɧɢɟ ɩɪɢɛɵɥɢ, 
ɭɤɪɟɩɥɟɧɢɟ ɫɜɨɢɯ ɩɨɡɢɰɢɣ ɧɚ ɫɭɳɟɫɬɜɭɸɳɢɯ ɢ ɜɵɯɨɞ ɧɚ 
ɧɨɜɵɟ ɫɟɝɦɟɧɬɵ ɪɵɧɤɚ. Ɉɞɧɚɤɨ ɩɪɚɤɬɢɱɟɫɤɚɹ ɪɟɚɥɢɡɚɰɢɹ 
ɢɡɜɟɫɬɧɵɯ ɩɪɢɟɦɨɜ ɦɚɪɤɟɬɢɧɝɚ ɧɟ ɜɫɟɝɞɚ ɞɚɟɬ ɨɠɢɞɚɟɦɵɟ 
ɪɟɡɭɥɶɬɚɬɵ. Ⱦɟɥɨ ɜ ɬɨɦ, ɱɬɨ ɤɨɧɤɭɪɢɪɭɸɳɢɟ ɩɪɟɞɩɪɢɹɬɢɹ 
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ɦɚɫɫɨɜɨ ɢ ɱɚɫɬɨ ɧɟɨɛɨɫɧɨɜɚɧɧɨ ɢɫɩɨɥɶɡɭɸɬ ɨɞɧɢ ɢ ɬɟ ɠɟ 
ɷɥɟɦɟɧɬɵ ɦɚɪɤɟɬɢɧɝɚ, ɤɨɩɢɪɭɸɬ ɞɪɭɝ ɭ ɞɪɭɝɚ ɦɚɪɤɟɬɢɧɝɨ-
ɜɵɟ ɩɪɨɝɪɚɦɦɵ ɢ ɬɟɦ ɫɚɦɵɦ ɫɧɢɠɚɸɬ ɨɬɞɚɱɭ ɨɬ ɧɢɯ. Ⱦɚɠɟ 
ɟɫɥɢ ɦɚɪɤɟɬɢɧɝɨɜɵɟ ɩɪɨɝɪɚɦɦɵ ɢ ɪɚɡɪɚɛɚɬɵɜɚɸɬɫɹ ɫɚɦɨ-
ɫɬɨɹɬɟɥɶɧɨ, ɬɨ ɧɟɢɡɜɟɫɬɧɨ, ɩɨ ɤɚɤɢɦ ɤɪɢɬɟɪɢɹɦ ɨɩɪɟɞɟɥɹɸɬ 
ɰɟɥɟɫɨɨɛɪɚɡɧɨɫɬɶ ɢɯ ɪɟɚɥɢɡɚɰɢɢ, ɬɨ ɟɫɬɶ ɧɚ ɩɪɟɞɩɪɢɹɬɢɹɯ 
ɫɬɨɥɤɧɭɥɢɫɶ ɫ ɩɪɨɛɥɟɦɨɣ ɨɬɫɭɬɫɬɜɢɹ ɦɟɯɚɧɢɡɦɨɜ ɩɪɢɧɹ-
ɬɢɹ, ɪɟɚɥɢɡɚɰɢɢ ɢ ɨɰɟɧɤɢ ɚɞɟɤɜɚɬɧɨɫɬɢ ɦɚɪɤɟɬɢɧɝɨɜɵɯ ɪɟ-
ɲɟɧɢɣ.

Ɋɚɡɜɢɬɢɟ ɦɚɪɤɟɬɢɧɝɚ ɜ ɍɤɪɚɢɧɟ ɮɨɪɦɢɪɭɟɬɫɹ ɩɨɞ ɜɨɡ-
ɞɟɣɫɬɜɢɟɦ ɫɨɫɬɨɹɧɢɹ ɢ ɷɬɚɩɨɜ ɪɚɡɜɢɬɢɹ ɪɵɧɨɱɧɨɣ ɷɤɨ-
ɧɨɦɢɤɢ, ɚ ɟɝɨ ɷɜɨɥɸɰɢɨɧɧɵɟ ɩɪɨɰɟɫɫɵ ɨɫɭɳɟɫɬɜɥɹɸɬɫɹ 
ɜ ɪɚɡɧɵɯ ɧɚɩɪɚɜɥɟɧɢɹɯ. ȼ ɥɢɬɟɪɚɬɭɪɟ ɩɨ ɦɚɪɤɟɬɢɧɝɨɜɨɣ 
ɬɟɦɚɬɢɤɟ ɜɫɬɪɟɱɚɸɬɫɹ ɪɚɡɧɵɟ ɩɨɞɯɨɞɵ ɤ ɪɚɡɞɟɥɟɧɢɸ ɷɬɢɯ 
ɧɚɩɪɚɜɥɟɧɢɣ. ȼ ɱɚɫɬɧɨɫɬɢ, ɇ. ȼ. Ʉɚɪɩɟɧɤɨ Д1, ɫ. 7Ж ɪɚɡɞɟɥɹ-
ɟɬ ɬɪɢ ɧɚɩɪɚɜɥɟɧɢɹ ɪɚɡɜɢɬɢɹ ɦɚɪɤɟɬɢɧɝɚ, ɬɚɤɢɟ ɤɚɤ ɧɚɭɱɧɚɹ 
ɬɟɨɪɢɹ ɪɵɧɤɚ, ɩɪɚɤɬɢɤɚ ɩɪɟɞɩɪɢɧɢɦɚɬɟɥɶɫɤɨɣ ɞɟɹɬɟɥɶɧɨɫ-
ɬɢ, ɧɚɩɪɚɜɥɟɧɢɟ ɨɛɪɚɡɨɜɚɬɟɥɶɧɨɣ ɞɟɹɬɟɥɶɧɨɫɬɢ. ɉɪɨɰɟɫɫ 
ɫɬɚɧɨɜɥɟɧɢɹ ɢ ɪɚɡɜɢɬɢɹ ɦɚɪɤɟɬɢɧɝɚ ɪɚɡɞɟɥɹɟɬɫɹ ɚɜɬɨɪɨɦ ɧɚ 
ɩɹɬɶ ɩɟɪɢɨɞɨɜ ДɌɚɦ ɠɟ. ɋ. 9Ж:

1. Ɇɚɪɤɟɬɢɧɝ ɜ ɭɫɥɨɜɢɹɯ ɫɨɰɢɚɥɢɡɦɚ (1970-ɟ – ɫɪɟɞɢɧɚ 
1980-ɯ).

2. Ɇɚɪɤɟɬɢɧɝ ɜ ɭɫɥɨɜɢɹɯ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɩɟɪɟɫɬɪɨɣɤɢ 
(ɫɪɟɞɢɧɚ 1980-ɯ – ɧɚɱɚɥɨ 1990-ɯ).

3. Ɇɚɪɤɟɬɢɧɝ ɜ ɭɫɥɨɜɢɹɯ ɪɵɧɨɱɧɨɣ ɷɤɨɧɨɦɢɤɢ (ɚɤɬɢɜ-
ɧɨɝɨ ɩɪɨɪɵɜɚ) – 1990-ɟ.

4. ɇɨɜɟɣɲɢɣ ɦɚɪɤɟɬɢɧɝ (2000–2008 ɝɨɞɵ).
5. Ⱥɧɬɢɤɪɢɡɢɫɧɵɣ ɦɚɪɤɟɬɢɧɝ (ɫ 2009 ɝɨɞɚ ɩɨ ɧ. ɜ.).
ȼ ɬɟɱɟɧɢɟ ɷɬɨɝɨ ɩɟɪɢɨɞɚ ɤɨɧɰɟɩɰɢɹ ɦɚɪɤɟɬɢɧɝɚ ɷɜɨɥɸ-

ɰɢɨɧɢɪɨɜɚɥɚ. Ɋɚɞɢ ɪɟɲɟɧɢɹ ɩɪɨɛɥɟɦ ɫɨɜɪɟɦɟɧɧɨɝɨ ɦɚɪ-
ɤɟɬɢɧɝɚ ɦɧɨɝɢɟ ɭɱɟɧɵɟ ɩɵɬɚɸɬɫɹ ɩɪɟɞɫɬɚɜɢɬɶ ɧɨɜɨɟ ɫɨ-
ɞɟɪɠɚɧɢɟ ɩɨɧɢɦɚɧɢɹ ɦɚɪɤɟɬɢɧɝɚ. ȼ ɱɚɫɬɧɨɫɬɢ, ɭɱɟɧɵɣ Ɏ. 
Ʉɨɬɥɟɪ ɨɛɨɫɧɨɜɚɥ ɤɨɧɰɟɩɰɢɸ ɯɨɥɢɫɬɢɱɟɫɤɨɝɨ ɦɚɪɤɟɬɢɧɝɚ. 
ɉɨ ɨɩɪɟɞɟɥɟɧɢɸ ɚɦɟɪɢɤɚɧɫɤɨɝɨ ɫɩɟɰɢɚɥɢɫɬɚ, ɯɨɥɢɫɬɢɱɟɫ-
ɤɢɣ, ɢɥɢ ɰɟɥɨɫɬɧɵɣ, ɦɚɪɤɟɬɢɧɝ – ɷɬɨ ɩɨɞɯɨɞ ɤ ɦɚɪɤɟɬɢɧɝɭ, 
ɩɪɢ ɤɨɬɨɪɨɦ ɜɫɟ ɤɨɦɩɨɧɟɧɬɵ ɩɪɨɰɟɫɫɚ ɪɚɫɫɦɚɬɪɢɜɚɸɬɫɹ 
ɤɚɤ ɟɞɢɧɨɟ ɰɟɥɨɟ, ɚ ɧɟ ɫɨɜɨɤɭɩɧɨɫɬɶ ɨɬɞɟɥɶɧɵɯ ɷɥɟɦɟɧɬɨɜ 
Д2, ɫ. 24Ж. Ɋɭɫɫɤɢɟ ɭɱɟɧɵɟ, ɫɪɟɞɢ ɤɨɬɨɪɵɯ Ɉ. ȼ. Ɏɢɪɫɚɧɨɜɚ 
Д3Ж, Ɉ. ɍ. ɘɥɞɚɲɟɜɚ Д4Ж, ɪɚɡɜɢɜɚɸɬ ɤɨɧɰɟɩɰɢɸ ɤɨɝɧɢɬɢɜ-
ɧɨɝɨ ɦɚɪɤɟɬɢɧɝɚ, ɹɜɥɹɸɳɟɝɨɫɹ, ɩɨ ɢɯ ɦɧɟɧɢɸ, ɛɨɥɟɟ ɫɥɨɠ-
ɧɵɦ ɜ ɤɚɱɟɫɬɜɟɧɧɨɦ ɨɬɧɨɲɟɧɢɢ ɬɟɨɪɟɬɢɱɟɫɤɢɦ ɩɪɨɞɨɥ-
ɠɟɧɢɟɦ ɬɪɚɞɢɰɢɨɧɧɨɝɨ ɦɚɪɤɟɬɢɧɝɚ, ɜ ɩɟɪɜɭɸ ɨɱɟɪɟɞɶ ɜɨ 
ɜɡɚɢɦɨɫɜɹɡɢ ɱɟɪɟɡ ɤɨɝɧɢɬɢɜɧɨɟ ɦɵɲɥɟɧɢɟ ɫ ɬɚɤɨɣ ɧɚɭɤɨɣ, 
ɤɚɤ ɩɫɢɯɨɥɨɝɢɹ.

ɐɟɥɶ ɫɬɚɬɶɢ – ɩɪɨɜɟɞɟɧɢɟ ɧɚɭɱɧɨɝɨ ɚɧɚɥɢɡɚ ɭɪɨɜɧɟɣ 
ɩɪɢɧɹɬɢɹ ɦɚɪɤɟɬɢɧɝɨɜɵɯ ɪɟɲɟɧɢɣ ɧɚ ɩɪɟɞɩɪɢɹɬɢɢ, ɚ ɬɚɤɠɟ 
ɢɯ ɩɪɢɨɪɢɬɟɬɧɵɯ ɡɚɞɚɱ.

Ɇɚɪɤɟɬɢɧɝ ɹɜɥɹɟɬɫɹ ɨɞɧɨɣ ɢɡ ɫɚɦɵɯ ɫɥɨɠɧɵɯ ɫɮɟɪ ɭɩ-
ɪɚɜɥɟɧɢɹ ɩɪɟɞɩɪɢɹɬɢɟɦ, ɜɟɞɶ ɜɫɥɟɞɫɬɜɢɟ ɪɚɡɧɨɨɛɪɚɡɧɵɯ 
ɤɨɧɬɚɤɬɨɜ ɫ ɪɵɧɤɨɦ ɜɨɡɧɢɤɚɸɬ ɦɧɨɝɨɱɢɫɥɟɧɧɵɟ ɫɩɨɪɧɵɟ 
ɦɨɦɟɧɬɵ ɢ, ɤɚɤ ɫɥɟɞɫɬɜɢɟ, ɦɧɨɝɨɱɢɫɥɟɧɧɵɟ ɩɨɬɪɟɛɧɨɫɬɢ 
ɜ ɤɨɧɬɪɨɥɟ, ɚɧɚɥɢɡɟ ɢ ɪɟɝɭɥɢɪɨɜɚɧɢɢ ɰɟɥɟɣ, ɩɥɚɧɨɜ ɢ ɦɟ-
ɪɨɩɪɢɹɬɢɣ ɩɨ ɢɯ ɞɨɫɬɢɠɟɧɢɸ. ɇɟɨɛɯɨɞɢɦɨ ɫɜɹɡɚɬɶ ɜɨɟɞɢ-
ɧɨ ɪɚɫɬɭɳɢɟ ɩɨɬɪɟɛɧɨɫɬɢ ɤɥɢɟɧɬɨɜ ɢ ɩɪɟɬɟɧɰɢɨɡɧɵɟ ɡɚ-
ɞɚɱɢ ɩɪɟɞɩɪɢɹɬɢɹ. Ʉɪɨɦɟ ɬɨɝɨ, ɩɨɹɜɢɥɚɫɶ ɧɟɨɛɯɨɞɢɦɨɫɬɶ 
ɫɨɛɥɸɞɚɬɶ ɜɫɟ ɛɨɥɶɲɟ ɧɨɪɦ ɪɟɝɭɥɢɪɨɜɚɧɢɹ ɢ ɩɪɚɜɢɥ ɫɟɪ-
ɬɢɮɢɤɚɰɢɢ. Ɍɚɤɢɟ ɬɟɧɞɟɧɰɢɢ, ɤɚɤ ɝɥɨɛɚɥɢɡɚɰɢɹ ɷɤɨɧɨɦɢɤɢ, 
ɞɢɧɚɦɢɱɟɫɤɢɟ ɢɡɦɟɧɟɧɢɹ ɭɫɥɨɜɢɣ ɠɢɡɧɢ ɥɸɞɟɣ ɢ ɢɯ ɩɪɟɞ-
ɫɬɚɜɥɟɧɢɣ ɨ ɰɟɧɧɨɫɬɹɯ, ɧɟɩɪɟɪɵɜɧɨɟ ɢɡɦɟɧɟɧɢɟ ɤɨɧɤɭɪɟɧ-
ɬɧɨɣ ɫɢɬɭɚɰɢɢ, ɬɪɟɛɭɸɬ ɩɨɫɬɨɹɧɧɨɣ ɝɨɬɨɜɧɨɫɬɢ ɩɪɟɞɩɪɢ-
ɹɬɢɹ ɤ ɚɞɚɩɬɚɰɢɢ. Ȼɟɡɭɫɥɨɜɧɨ, ɦɚɪɤɟɬɢɧɝɨɜɚɹ ɞɟɹɬɟɥɶɧɨɫɬɶ 
ɧɟ ɞɨɥɠɧɚ ɫɜɨɞɢɬɶɫɹ ɢɫɤɥɸɱɢɬɟɥɶɧɨ ɤ ɪɟɲɟɧɢɸ ɬɟɤɭɳɢɯ 
ɩɪɨɛɥɟɦ, ɚ ɞɨɥɠɧɚ ɜɤɥɸɱɚɬɶ, ɧɚɩɪɢɦɟɪ, ɨɩɟɪɟɠɚɸɳɢɣ ɚɧɚ-
ɥɢɡ ɢɧɮɨɪɦɚɰɢɢ ɨ ɤɥɢɟɧɬɚɯ.
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Рис. 1. Современные требования, которые относятся к управлению маркетингом
[5, с. 23]Ɋɢɫ. 1. ɋɨɜɪɟɦɟɧɧɵɟ ɬɪɟɛɨɜɚɧɢɹ, ɤɨɬɨɪɵɟ ɨɬɧɨɫɹɬɫɹ 

ɤ ɭɩɪɚɜɥɟɧɢɸ ɦɚɪɤɟɬɢɧɝɨɦ Д5, ɫ. 23Ж

Ʉɨɧɫɭɥɶɬɚɧɬ ɩɨ ɦɚɪɤɟɬɢɧɝɭ ɢ ɤɨɧɬɪɨɥɥɢɧɝɭ Ⱥɧɞɪɟɚɫ 
ɉɪɚɣɫɧɟɪ ɫɝɪɭɩɩɢɪɨɜɚɥ ɜɫɟ ɫɨɜɪɟɦɟɧɧɵɟ ɬɪɟɛɨɜɚɧɢɹ, ɤɨ-
ɬɨɪɵɟ ɫɬɚɜɹɬɫɹ ɩɟɪɟɞ ɭɩɪɚɜɥɟɧɢɟɦ ɦɚɪɤɟɬɢɧɝɨɦ, ɜ ɱɟɬɵɪɟ 
ɝɪɭɩɩɵ (ɤɥɢɟɧɬɵ, ɦɟɝɚɬɟɧɞɟɧɰɢɢ, ɪɭɤɨɜɨɞɫɬɜɨ ɤɨɦɩɚɧɢɢ, 
ɩɪɚɜɨɜɵɟ ɧɨɪɦɵ ɢ ɫɬɚɧɞɚɪɬɵ) ɢ ɫɯɟɦɚɬɢɱɧɨ ɩɪɟɞɫɬɚɜɢɥ 
ɫɩɨɫɨɛɨɦ, ɩɪɢɜɟɞɟɧɧɵɦ ɧɚ ɪɢɫ. 1.

ɉɨɧɢɦɚɧɢɟ ɢ ɚɧɚɥɢɡ ɩɨɬɪɟɛɢɬɟɥɶɫɤɨɝɨ ɩɨɜɟɞɟɧɢɹ ɬɪɚ-
ɞɢɰɢɨɧɧɨ ɹɜɥɹɸɬɫɹ ɨɫɧɨɜɧɵɦɢ ɡɚɞɚɱɚɦɢ ɦɚɪɤɟɬɢɧɝɚ. Ɉɞ-
ɧɚɤɨ ɜ ɩɨɫɥɟɞɧɢɟ ɞɟɫɹɬɢɥɟɬɢɹ ɩɪɨɢɫɯɨɞɹɬ ɫɭɳɟɫɬɜɟɧɧɵɟ 
ɢɡɦɟɧɟɧɢɹ ɤɚɤ ɧɚ ɩɨɬɪɟɛɢɬɟɥɶɫɤɢɯ, ɬɚɤ ɢ ɧɚ ɩɪɨɦɵɲɥɟɧ-
ɧɵɯ ɪɵɧɤɚɯ. ɂɧɬɟɪɧɚɰɢɨɧɚɥɢɡɚɰɢɹ ɢ ɝɥɨɛɚɥɢɡɚɰɢɹ ɪɵɧɤɨɜ 
ɢɡɦɟɧɢɥɢ ɜɟɤɬɨɪ ɨɪɢɟɧɬɚɰɢɢ ɡɚɤɭɩɨɤ ɫ ɨɬɟɱɟɫɬɜɟɧɧɵɯ ɧɚ 
ɡɚɪɭɛɟɠɧɵɯ ɩɨɫɬɚɜɳɢɤɨɜ, ɚ ɬɚɤɠɟ ɨɪɢɟɧɬɚɰɢɢ ɧɚ ɫɢɫɬɟɦɭ 
ɭɩɪɚɜɥɟɧɢɹ ɤɚɱɟɫɬɜɨɦ (ɧɟ ɬɨɥɶɤɨ ɨɬɟɱɟɫɬɜɟɧɧɵɟ (ɭɤɪɚɢɧɫ-
ɤɚɹ ɫɟɪɬɢɮɢɤɚɰɢɹ ɩɪɨɞɭɤɰɢɢ ɜ ɍɤɪɋȿɉɊɈ), ɧɨ ɢ ɦɟɠɞɭɧɚ-
ɪɨɞɧɵɟ ɫɬɚɧɞɚɪɬɵ ɤɚɱɟɫɬɜɚ ISO).

Ɉɬɟɱɟɫɬɜɟɧɧɵɣ ɭɱɟɧɵɣ Ⱥ. Ɉ. Ⱦɥɢɝɚɱ ɜ ɫɜɨɟɣ ɦɨɧɨɝɪɚ-
ɮɢɢ Д6Ж ɨɛɨɫɧɨɜɵɜɚɟɬ ɩɨɫɬɟɩɟɧɧɵɣ ɩɟɪɟɯɨɞ ɤɨɧɰɟɩɰɢɢ 
ɦɚɪɤɟɬɢɧɝɚ ɤ ɫɢɫɬɟɦɧɨ-ɪɟɮɥɟɤɫɢɜɧɨɣ ɩɚɪɚɞɢɝɦɟ ɫɬɪɚɬɟ-
ɝɢɱɟɫɤɨɝɨ ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ ɭɩɪɚɜɥɟɧɢɹ. ɉɨ ɨɩɪɟɞɟɥɟɧɢɸ 
ɚɜɬɨɪɚ, ɫɢɫɬɟɦɧɨ-ɪɟɮɥɟɤɫɢɜɧɵɣ ɦɚɪɤɟɬɢɧɝ – ɦɚɪɤɟɬɢɧɝ, 
ɜ ɤɨɬɨɪɨɦ ɭɩɪɚɜɥɟɧɢɟ ɪɟɚɥɢɡɭɟɬɫɹ ɩɭɬɟɦ ɫɢɫɬɟɦɧɨɝɨ ɪɚɫ-
ɩɪɟɞɟɥɟɧɢɹ ɢɧɬɟɪɟɫɨɜ ɫɭɛɴɟɤɬɨɜ ɪɵɧɨɱɧɵɯ ɨɬɧɨɲɟɧɢɣ, 
ɚ ɫɨɝɥɚɫɨɜɚɧɢɟ ɢɧɬɟɪɟɫɨɜ ɨɫɭɳɟɫɬɜɥɹɟɬɫɹ ɫ ɩɨɡɢɰɢɢ ɪɟɮ-
ɥɟɤɫɢɜɧɨɝɨ ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ ɭɩɪɚɜɥɹɸɳɟɝɨ Д6, ɫ. 82Ж.

ɋɢɫɬɟɦɧɨ-ɪɟɮɥɟɤɫɢɜɧɵɣ ɦɚɪɤɟɬɢɧɝ ɨɯɜɚɬɵɜɚɟɬ ɪɚɡɧɵɟ 
ɭɪɨɜɧɢ ɩɪɢɧɹɬɢɹ ɦɚɪɤɟɬɢɧɝɨɜɵɯ ɪɟɲɟɧɢɣ, ɤɨɬɨɪɵɟ ɨɩɪɟɞɟ-
ɥɹɸɬɫɹ ɪɚɧɝɨɦ ɪɟɮɥɟɤɫɢɢ (ɪɢɫ. 2). Ⱥ. Ɉ. Ⱦɥɢɝɚɱ ɨɩɪɟɞɟɥɹɟɬ 
ɪɚɧɝ ɫɢɫɬɟɦɧɨɣ ɪɟɮɥɟɤɫɢɢ ɤɚɤ ɫɬɟɩɟɧɶ ɨɫɨɡɧɚɧɢɹ ɨɛɴɟɤɬɚ 
ɭɩɪɚɜɥɟɧɢɹ ɜɨ ɜɪɟɦɹ ɫɢɬɭɚɰɢɨɧɧɨɝɨ ɚɧɚɥɢɡɚ ɢ ɮɨɪɦɢɪɨɜɚ-
ɧɢɹ ɭɩɪɚɜɥɟɧɱɟɫɤɢɯ ɪɟɲɟɧɢɣ ɜɥɢɹɬɟɥɶɧɵɯ ɢɧɬɟɪɟɫɨɜ ɫɭɛɴ-
ɟɤɬɨɜ ɪɵɧɨɱɧɵɯ ɨɬɧɨɲɟɧɢɣ ДɌɚɦ ɠɟЖ. Ʉɚɤ ɜɢɞɧɨ ɧɚ ɪɢɫ. 
2, ɧɚɢɜɵɫɲɢɣ ɭɪɨɜɟɧɶ ɤɚɫɚɟɬɫɹ ɩɪɢɧɹɬɢɹ ɦɚɪɤɟɬɢɧɝɨɜɵɯ 
ɪɟɲɟɧɢɣ ɨɬɧɨɫɢɬɟɥɶɧɨ ɪɵɧɤɚ ɜ ɰɟɥɨɦ ɤɚɤ ɨɛɴɟɤɬɚ ɭɩɪɚɜ-
ɥɟɧɢɹ, ɚ ɬɚɤɠɟ ɝɟɧɟɪɢɪɨɜɚɧɢɹ ɢɞɟɣ ɧɨɜɵɯ ɬɨɜɚɪɨɜ (ɭɫɥɭɝ) 
ɢ ɫɨɡɞɚɧɢɹ ɧɨɜɵɯ ɪɵɧɤɨɜ («ɝɨɥɭɛɵɯ» ɨɤɟɚɧɨɜ). ɉɪɢ ɧɭɥɟ-
ɜɨɦ ɪɚɧɝɟ ɪɟɮɥɟɤɫɢɢ ɤɨɦɦɟɪɱɟɫɤɚɹ ɞɟɹɬɟɥɶɧɨɫɬɶ ɡɚɤɥɸɱɚ-
ɟɬɫɹ ɜ ɨɛɦɟɧɧɵɯ ɨɩɟɪɚɰɢɹɯ, ɤɨɬɨɪɵɟ ɜɨɡɧɢɤɚɸɬ ɫɬɢɯɢɣɧɨ, 
ɛɟɡ ɫɭɳɟɫɬɜɟɧɧɨɝɨ ɜɦɟɲɚɬɟɥɶɫɬɜɚ ɫɨ ɫɬɨɪɨɧɵ ɦɟɧɟɞɠɟɪɨɜ 
ɩɨ ɦɚɪɤɟɬɢɧɝɭ.

Ɉɬɦɟɱɚɹ ɜɚɠɧɨɫɬɶ ɨɪɢɟɧɬɚɰɢɢ ɦɟɧɟɞɠɦɟɧɬɚ ɧɚ ɪɵɧɨɤ, 
ɟɜɪɨɩɟɣɫɤɢɣ ɭɱɟɧɵɣ ɀ.-ɀ. Ʌɚɦɛɟɧ Д7Ж ɨɬɦɟɱɚɟɬ ɞɜɟ ɫɬɨ-
ɪɨɧɵ ɦɚɪɤɟɬɢɧɝɚ, ɤɨɬɨɪɵɟ ɩɪɚɤɬɢɱɟɫɤɢ ɨɩɪɟɞɟɥɹɸɬ ɭɪɨɜɧɢ 
ɩɪɢɧɹɬɢɹ ɦɚɪɤɟɬɢɧɝɨɜɵɯ ɪɟɲɟɧɢɣ, ɚ ɢɦɟɧɧɨ ɫɬɪɚɬɟɝɢɱɟɫ-
ɤɢɟ ɢ ɨɩɟɪɚɰɢɨɧɧɵɟ. Ɋɚɫɩɪɟɞɟɥɟɧɢɟ ɡɚɞɚɱ ɦɟɠɞɭ ɧɢɦɢ ɫɯɟ-
ɦɚɬɢɱɟɫɤɢ ɩɪɟɞɫɬɚɜɥɟɧɨ ɧɚ ɪɢɫ. 3–4.

ɋɬɪɚɬɟɝɢɱɟɫɤɨɟ ɦɚɪɤɟɬɢɧɝɨɜɨɟ ɭɩɪɚɜɥɟɧɢɟ – ɷɬɨ ɜɢɞ 
ɭɩɪɚɜɥɟɧɱɟɫɤɨɣ ɞɟɹɬɟɥɶɧɨɫɬɢ, ɤɨɦɩɥɟɤɫ ɭɩɪɚɜɥɟɧɱɟɫɤɢɯ 
ɪɟɲɟɧɢɣ ɢ ɦɟɪɨɩɪɢɹɬɢɣ, ɧɚɩɪɚɜɥɟɧɧɵɣ ɧɚ ɪɟɚɥɢɡɚɰɢɸ 



214

ȻɂɁɇȿɋ. ɈȻɊȺɁɈȼȺɇɂȿ. ɉɊȺȼɈ. ȼȿɋɌɇɂɄ ȼɈɅȽɈȽɊȺȾɋɄɈȽɈ ɂɇɋɌɂɌɍɌȺ ȻɂɁɇȿɋȺ, 2014, № 1 (26). ɉɨɞɩисɧыɟ иɧɞɟксы – 38683, Ɋ8683

Ɋɢɫ. 2. ɍɪɨɜɧɢ ɩɪɢɧɹɬɢɹ ɦɚɪɤɟɬɢɧɝɨɜɵɯ ɪɟɲɟɧɢɣ Д6, ɫ. 83Ж

ɞɨɥɝɨɫɪɨɱɧɨɝɨ ɜɢɞɟɧɶɹ ɛɢɡɧɟɫɚ, ɤɨɬɨɪɵɣ ɹɜɥɹɟɬɫɹ ɮɨɪɦɚ-
ɥɢɡɢɪɨɜɚɧɧɵɦ ɪɟɡɭɥɶɬɚɬɨɦ ɫɨɝɥɚɫɨɜɚɧɢɹ ɢɧɬɟɪɟɫɨɜ ɫɬɟɣɤ-
ɯɨɥɞɟɪɨɜ ɛɢɡɧɟɫɚ Д6, ɫ. 86Ж. ɋɥɟɞɨɜɚɬɟɥɶɧɨ, ɫɬɪɚɬɟɝɢɱɟɫɤɨɟ 
ɦɚɪɤɟɬɢɧɝɨɜɨɟ ɭɩɪɚɜɥɟɧɢɟ ɦɨɠɟɬ ɪɚɫɫɦɚɬɪɢɜɚɬɶɫɹ ɢ ɤɚɤ 
ɥɢɱɧɨɫɬɧɵɣ ɩɪɨɰɟɫɫ, ɢ ɤɚɤ ɞɟɹɬɟɥɶɧɨɫɬɶ, ɧɚɩɪɚɜɥɟɧɧɚɹ 
ɧɚ ɮɨɪɦɢɪɨɜɚɧɢɟ ɢ ɪɟɚɥɢɡɚɰɢɸ ɢɧɬɟɪɟɫɨɜ ɫɬɟɣɤɯɨɥɞɟ-
ɪɨɜ ɛɢɡɧɟɫɚ. Ɂɚɞɚɱɢ ɫɬɪɚɬɟɝɢɱɟɫɤɨɝɨ ɦɚɪɤɟɬɢɧɝɚ ɨɛɵɱɧɨ 
ɜɤɥɸɱɚɸɬ ɜ ɫɟɛɹ: ɫɢɫɬɟɦɚɬɢɱɟɫɤɢɣ ɢ ɩɨɫɬɨɹɧɧɵɣ ɚɧɚɥɢɡ 
ɩɨɬɪɟɛɧɨɫɬɟɣ ɢ ɬɪɟɛɨɜɚɧɢɣ ɤɥɸɱɟɜɵɯ ɝɪɭɩɩ ɩɨɤɭɩɚɬɟɥɟɣ; 

ɪɚɡɪɚɛɨɬɤɭ ɢ ɩɪɨɢɡɜɨɞɫɬɜɨ ɩɚɤɟɬɚ ɬɨɜɚɪɨɜ ɢ ɭɫɥɭɝ, ɤɨɬɨ-
ɪɵɣ ɞɚɟɬ ɤɨɦɩɚɧɢɢ ɜɨɡɦɨɠɧɨɫɬɶ ɨɛɫɥɭɠɢɜɚɬɶ ɢɡɛɪɚɧɧɵɟ 
ɝɪɭɩɩɵ ɢɥɢ ɫɟɝɦɟɧɬɵ ɷɮɮɟɤɬɢɜɧɟɟ, ɱɟɦ ɷɬɨ ɫɦɨɝɭɬ ɫɞɟɥɚɬɶ 
ɤɨɧɤɭɪɟɧɬɵ.

Ɋɨɥɶ ɨɩɟɪɚɰɢɨɧɧɨɝɨ ɦɚɪɤɟɬɢɧɝɚ ɡɚɤɥɸɱɚɟɬɫɹ ɜ ɨɪɝɚɧɢ-
ɡɚɰɢɢ ɫɛɵɬɚ, ɪɟɚɥɢɡɚɰɢɢ ɫɬɪɚɬɟɝɢɢ ɩɪɨɞɚɠ ɢ ɤɨɦɦɭɧɢɤɚ-
ɰɢɣ, ɤɨɬɨɪɵɟ ɞɨɥɠɧɵ ɩɪɨɢɧɮɨɪɦɢɪɨɜɚɬɶ ɩɨɬɟɧɰɢɚɥɶɧɵɯ 
ɩɨɤɭɩɚɬɟɥɟɣ ɢ ɪɟɤɥɚɦɢɪɨɜɚɬɶ ɨɫɨɛɟɧɧɵɟ ɫɜɨɣɫɬɜɚ ɬɨɜɚɪɚ 
ɩɪɢ ɨɞɧɨɜɪɟɦɟɧɧɨɦ ɫɧɢɠɟɧɢɢ ɢɧɮɨɪɦɚɰɢɨɧɧɵɯ ɪɚɫɯɨɞɨɜ.
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ɉɨ ɦɧɟɧɢɸ ɀ.-ɀ. Ʌɚɦɛɟɧɚ, ɷɬɢ ɡɚɞɚɱɢ ɞɨɩɨɥɧɹɸɬ ɞɪɭɝ 
ɞɪɭɝɚ, ɜɟɞɶ ɜ ɪɵɧɨɱɧɨɣ ɷɤɨɧɨɦɢɤɟ ɪɨɥɶ ɦɟɧɟɞɠɦɟɧɬɚ, ɤɨ-
ɬɨɪɵɣ ɨɪɢɟɧɬɢɪɭɟɬɫɹ ɧɚ ɪɵɧɨɤ, ɡɚɤɥɸɱɚɟɬɫɹ ɜ ɪɚɡɪɚɛɨɬɤɟ 
ɢ ɩɪɨɞɜɢɠɟɧɢɢ (ɫ ɰɟɥɶɸ ɩɨɥɭɱɟɧɢɹ ɩɪɢɛɵɥɢ ɩɪɟɞɩɪɢɹɬɢɹ) 
ɪɟɲɟɧɢɣ ɩɪɨɛɥɟɦ, ɤɨɬɨɪɵɟ ɩɪɟɞɨɫɬɚɜɥɹɸɬ ɩɪɢɛɚɜɥɟɧɧɭɸ 
ɰɟɧɧɨɫɬɶ ɥɸɞɹɦ ɢ/ɢɥɢ ɨɪɝɚɧɢɡɚɰɢɢ. Ɍɟɪɦɢɧ «ɪɚɡɪɚɛɨɬɤɚ» 
ɨɬɧɨɫɢɬɫɹ ɤ ɫɮɟɪɟ ɫɬɪɚɬɟɝɢɱɟɫɤɨɝɨ ɦɚɪɤɟɬɢɧɝɚ, ɚ ɬɟɪɦɢɧ 
«ɩɪɨɞɜɢɠɟɧɢɟ» – ɤ ɨɩɟɪɚɰɢɨɧɧɨɦɭ ɦɚɪɤɟɬɢɧɝɭ; ɩɨɞ «ɪɟɲɟ-
ɧɢɹɦɢ, ɤɨɬɨɪɵɟ ɩɪɟɞɨɫɬɚɜɥɹɸɬ ɩɪɢɛɚɜɥɟɧɧɭɸ ɰɟɧɧɨɫɬɶ», 
ɩɨɧɢɦɚɸɬ ɬɨɜɚɪɵ ɢ ɭɫɥɭɝɢ, ɤɨɬɨɪɵɟ ɭɞɨɜɥɟɬɜɨɪɹɸɬ ɩɨɬ-
ɪɟɛɧɨɫɬɢ ɩɨɤɭɩɚɬɟɥɟɣ ɥɭɱɲɟ (ɹɜɧɨ ɢɥɢ ɧɟɹɜɧɨ), ɱɟɦ ɬɨɜɚ-
ɪɵ ɢ ɭɫɥɭɝɢ ɤɨɧɤɭɪɟɧɬɨɜ.
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ориентированный на рынок

Стратегический маркетинг
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Опережающий 
стратегический 
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Операционный 
маркетинг
(действие)

Операционный маркетинг
(действие)

Программа
маркетинга

(«4 Р»)

Транзакционный 
подход, или подход, 

основанный на 
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Рис. 3. Структура менеджмента, ориентированного на рынок
[7, с. 35]

Ɋɢɫ. 3. ɋɬɪɭɤɬɭɪɚ ɦɟɧɟɞɠɦɟɧɬɚ, ɨɪɢɟɧɬɢɪɨɜɚɧɧɨɝɨ ɧɚ ɪɵɧɨɤ
Д7, ɫ. 35Ж
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Ɋɢɫ. 4. Ⱦɜɟ ɫɬɨɪɨɧɵ ɩɪɨɰɟɫɫɚ ɦɚɪɤɟɬɢɧɝɚ Д7, ɫ. 36Ж

ɍɱɟɧɵɣ Ɍɢɦ Ⱥɦɛɥɟɪ Д8Ж ɪɚɫɫɦɚɬɪɢɜɚɟɬ ɦɚɪɤɟɬɢɧɝ ɤɚɤ 
ɨɩɪɟɞɟɥɟɧɧɭɸ ɬɪɢɟɞɢɧɭɸ ɫɢɫɬɟɦɭ: 1) ɦɚɪɤɟɬɢɧɝ ɤɚɤ ɰɟɥɨɟ 
ɩɪɟɞɩɪɢɹɬɢɟ; 2) ɮɭɧɤɰɢɨɧɚɥɶɧɵɣ ɦɚɪɤɟɬɢɧɝ; 3) ɛɸɞɠɟɬ-
ɧɵɣ ɦɚɪɤɟɬɢɧɝ. ɉɪɟɠɞɟ ɜɫɟɝɨ ɩɨɞ ɦɚɪɤɟɬɢɧɝɨɦ ɭɱɟɧɵɣ ɩɨ-
ɧɢɦɚɟɬ ɜɫɟ ɩɪɟɞɩɪɢɹɬɢɟ ɜ ɰɟɥɨɦ, ɩɨɫɤɨɥɶɤɭ ɜɫɹ ɤɨɦɩɚɧɢɹ 
ɡɚɧɢɦɚɟɬɫɹ ɜ ɩɟɪɜɭɸ ɨɱɟɪɟɞɶ ɦɚɪɤɟɬɢɧɝɨɦ, ɚ ɩɨɬɨɦ ɭɠɟ 
ɞɪɭɝɢɦɢ ɫɨɫɬɚɜɥɹɸɳɢɦɢ ɛɢɡɧɟɫɚ. Ɍɨ ɟɫɬɶ ɦɚɪɤɟɬɢɧɝ – ɷɬɨ 

ɬɨ, ɱɬɨ ɨɫɭɳɟɫɬɜɥɹɟɬ ɤɨɦɩɚɧɢɹɦ ɜ ɰɟɥɨɦ, ɱɬɨɛɵ ɫɨɯɪɚɧɢɬɶ 
ɩɨɤɭɩɚɬɟɥɹ ɢ ɞɨɫɬɢɱɶ ɩɪɢ ɷɬɨɦ ɜɵɫɲɢɯ ɞɨɯɨɞɨɜ ɞɥɹ ɚɤɰɢ-
ɨɧɟɪɨɜ. Ɂɚɞɚɱɚ ɦɚɪɤɟɬɢɧɝɚ ɡɚɤɥɸɱɚɟɬɫɹ ɜ ɢɫɩɨɥɶɡɨɜɚɧɢɢ 
ɩɨɡɢɬɢɜɧɨɝɨ ɨɬɧɨɲɟɧɢɹ ɩɨɬɪɟɛɢɬɟɥɟɣ ɪɚɞɢ ɞɨɫɬɢɠɟɧɢɹ ɰɟ-
ɥɟɣ ɨɛɟɢɯ ɫɬɨɪɨɧ: ɢ ɩɨɬɪɟɛɢɬɟɥɟɣ, ɢ ɜɥɚɞɟɥɶɰɟɜ.

ȼɬɨɪɚɹ ɫɨɫɬɚɜɥɹɸɳɚɹ ɦɚɪɤɟɬɢɧɝɚ ɫɜɹɡɚɧɚ ɫ ɮɭɧɤɰɢɨ-
ɧɚɥɶɧɵɦ ɦɚɪɤɟɬɢɧɝɨɦ, ɩɨɞ ɤɨɬɨɪɵɦ ɩɨɧɢɦɚɟɬ ɩɪɨɮɟɫɫɢɨ-
ɧɚɥɶɧɚɹ ɞɟɹɬɟɥɶɧɨɫɬɶ ɦɟɧɟɞɠɟɪɨɜ, ɪɟɚɥɢɡɭɸɳɢɯ ɩɨ ɫɨɞɟɪ-
ɠɚɧɢɸ ɤɨɦɩɥɟɤɫ ɦɚɪɤɟɬɢɧɝɚ ɫ ɩɨɦɨɳɶɸ ɪɚɡɧɨɨɛɪɚɡɧɵɯ 
ɦɚɪɤɟɬɢɧɝɨɜɵɯ ɩɪɨɝɪɚɦɦ.

Ɍɪɟɬɶɹ ɫɨɫɬɚɜɥɹɸɳɚɹ ɧɚɡɜɚɧɚ Ɍ. Ⱥɦɛɥɟɪɨɦ ɛɸɞɠɟɬɧɵɦ 
ɦɚɪɤɟɬɢɧɝɨɦ, ɱɬɨ ɫɜɹɡɚɧɨ ɜ ɩɟɪɜɭɸ ɨɱɟɪɟɞɶ ɫ ɭɩɪɚɜɥɟɧɢɟɦ 
ɪɚɫɯɨɞɚɦɢ ɧɚ ɦɚɪɤɟɬɢɧɝ. ɂɦɟɧɧɨ ɨɧɚ ɹɜɥɹɟɬɫɹ ɩɪɟɞɦɟɬɨɦ 
ɨɫɧɨɜɧɨɝɨ ɜɧɢɦɚɧɢɹ ɮɢɧɚɧɫɨɜɵɯ ɞɢɪɟɤɬɨɪɨɜ ɩɪɟɞɩɪɢɹɬɢɹ, 
ɡɚɞɚɱɚ ɤɨɬɨɪɵɯ – ɫɛɟɪɟɠɟɧɢɟ ɫɪɟɞɫɬɜ.

Ɉɛɨɛɳɚɹ ɫɭɳɟɫɬɜɭɸɳɢɟ ɤɨɧɰɟɩɰɢɢ, ɨɩɵɬ ɢɯ ɪɚɡɜɢɬɢɹ 
ɢ ɩɨɡɢɬɢɜɧɵɟ ɢɡɦɟɧɟɧɢɹ, ɦɨɠɧɨ ɨɬɦɟɬɢɬɶ, ɱɬɨ ɢɯ ɝɥɚɜɧɨɣ 
ɫɨɫɬɚɜɥɹɸɳɟɣ ɹɜɥɹɟɬɫɹ ɜɧɟɲɧɹɹ ɨɪɢɟɧɬɚɰɢɹ ɩɪɟɞɩɪɢɹɬɢɹ, 
ɤɨɬɨɪɚɹ ɹɜɥɹɟɬɫɹ ɫɨɟɞɢɧɢɬɟɥɶɧɵɦ ɡɜɟɧɨɦ, ɱɬɨ ɞɚɟɬ ɩɪɚɜɨ 
ɭɬɜɟɪɠɞɚɬɶ ɨ ɪɨɞɫɬɜɟ ɧɨɜɵɯ ɤɨɧɰɟɩɰɢɣ, ɪɵɧɨɱɧɨɣ ɨɪɢɟɧ-
ɬɚɰɢɢ ɢ ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ ɦɟɧɟɞɠɦɟɧɬɚ.

ȼɨ-ɩɟɪɜɵɯ, ɞɢɧɚɦɢɤɚ ɪɵɧɤɚ ɫɬɚɜɢɬ ɧɨɜɵɟ ɜɵɡɨɜɵ ɩɟɪɟɞ 
ɦɚɪɤɟɬɢɧɝɨɦ, ɤɨɬɨɪɵɣ, ɜ ɫɜɨɸ ɨɱɟɪɟɞɶ, ɨɛɭɫɥɨɜɥɢɜɚɟɬ ɷɜɨ-
ɥɸɰɢɸ ɦɚɪɤɟɬɢɧɝɨɜɨɣ ɤɨɧɰɟɩɰɢɢ ɜ ɫɬɨɪɨɧɭ ɯɨɥɢɫɬɢɱɟɫɤɨ-
ɝɨ, ɤɨɝɧɢɬɢɜɧɨɝɨ, ɫɢɫɬɟɦɧɨ-ɪɟɮɥɟɤɫɢɜɧɨɝɨ ɩɨɞɯɨɞɨɜ.

ȼɨ-ɜɬɨɪɵɯ, ɧɚ ɩɪɟɞɩɪɢɹɬɢɢ ɨɛɵɱɧɨ ɩɪɢɧɢɦɚɸɬɫɹ ɪɟɲɟ-
ɧɢɹ ɪɚɡɧɨɝɨ ɭɪɨɜɧɹ ɭɩɪɚɜɥɟɧɢɹ, ɤɨɬɨɪɵɟ ɨɛɨɛɳɟɧɧɨ ɦɨɠɧɨ 
ɪɚɡɞɟɥɢɬɶ ɧɚ ɪɟɲɟɧɢɟ ɜ ɫɮɟɪɟ ɫɬɪɚɬɟɝɢɱɟɫɤɨɝɨ ɢ ɨɩɟɪɚɰɢ-
ɨɧɧɨɝɨ ɦɚɪɤɟɬɢɧɝɚ. Ʉɚɠɞɵɣ ɭɪɨɜɟɧɶ ɭɩɪɚɜɥɟɧɢɹ ɫɬɚɜɢɬ 
ɩɟɪɟɞ ɨɬɞɟɥɨɦ ɦɚɪɤɟɬɢɧɝɚ ɪɚɡɧɵɟ ɡɚɞɚɱɢ ɢ ɨɩɪɟɞɟɥɹɟɬ ɢɯ 
ɩɪɢɨɪɢɬɟɬɵ.

ȼ-ɬɪɟɬɶɢɯ, ɜɧɟɲɧɹɹ ɫɪɟɞɚ ɜ ɡɧɚɱɢɬɟɥɶɧɨɣ ɦɟɪɟ ɜɥɢɹɟɬ 
ɧɚ ɢɡɦɟɧɟɧɢɟ ɷɬɢɯ ɩɪɢɨɪɢɬɟɬɨɜ. ɇɚɩɪɢɦɟɪ, ɜɨ ɜɪɟɦɹ ɮɢ-
ɧɚɧɫɨɜɨɝɨ ɤɪɢɡɢɫɚ ɛɨɥɟɟ ɩɪɢɨɪɢɬɟɬɧɵɦɢ ɛɵɥɢ ɪɟɲɟɧɢɹ 
ɜ ɫɮɟɪɟ ɨɩɟɪɚɰɢɨɧɧɨɝɨ ɦɚɪɤɟɬɢɧɝɚ, ɜ ɱɚɫɬɧɨɫɬɢ ɨɬɧɨɫɢ-
ɬɟɥɶɧɨ ɰɟɧɨɜɨɣ ɩɨɥɢɬɢɤɢ ɢɥɢ ɩɪɨɰɟɫɫɚ ɩɪɨɞɚɠɢ. ɍɠɟ ɩɨɫ-
ɥɟ ɩɪɟɨɞɨɥɟɧɢɹ ɤɪɢɡɢɫɧɵɯ ɹɜɥɟɧɢɣ ɩɪɢɨɪɢɬɟɬɵ ɨɬɟɱɟɫɬ-
ɜɟɧɧɵɯ ɩɪɟɞɩɪɢɹɬɢɣ ɫɦɟɫɬɢɥɢɫɶ ɜ ɫɬɨɪɨɧɭ ɫɬɪɚɬɟɝɢɱɟɫɤɢɯ 
ɦɚɪɤɟɬɢɧɝɨɜɵɯ ɡɚɞɚɱ, ɫɪɟɞɢ ɤɨɬɨɪɵɯ ɩɨɢɫɤ ɢ ɪɟɚɥɢɡɚɰɢɹ 
ɧɨɜɵɯ ɪɵɧɨɱɧɵɯ ɜɨɡɦɨɠɧɨɫɬɟɣ ɢ/ɢɥɢ ɪɚɡɪɚɛɨɬɤɚ ɩɪɨɰɟɫ-
ɫɨɜ ɜɡɚɢɦɨɞɟɣɫɬɜɢɹ ɫ ɤɥɢɟɧɬɚɦɢ ɢ ɬ. ɞ.

ɉɨɧɢɦɚɧɢɟ ɫɭɳɧɨɫɬɢ ɫɨɜɪɟɦɟɧɧɨɝɨ ɦɚɪɤɟɬɢɧɝɚ, ɟɝɨ 
ɪɨɥɢ ɢ ɦɟɫɬɚ ɜ ɫɢɫɬɟɦɟ ɦɟɧɟɞɠɦɟɧɬɚ ɩɪɟɞɩɪɢɹɬɢɹ, ɢɞɟɧ-
ɬɢɮɢɤɚɰɢɹ ɩɪɢɨɪɢɬɟɬɧɵɯ ɡɚɞɚɱ, ɜɨɡɥɚɝɚɟɦɵɯ ɧɚ ɧɟɝɨ, ɛɭ-
ɞɭɬ ɨɩɪɟɞɟɥɹɬɶ ɩɪɢɨɪɢɬɟɬɧɨɫɬɶ ɮɭɧɤɰɢɣ ɢ ɢɧɫɬɪɭɦɟɧɬɚɪɢɹ 
ɦɚɪɤɟɬɢɧɝɨɜɨɣ ɞɟɹɬɟɥɶɧɨɫɬɢ ɨɬɟɱɟɫɬɜɟɧɧɵɯ ɩɪɟɞɩɪɢɹɬɢɣ, 
ɱɬɨ ɢ ɫɬɚɧɟɬ ɩɪɟɞɦɟɬɨɦ ɞɚɥɶɧɟɣɲɢɯ ɢɫɫɥɟɞɨɜɚɧɢɣ ɚɜɬɨɪɚ.
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я ɢɧɬɟɥɥɟɤɬɭɚɥ!
Ɇɨɟ ɫɚɦɨɟ ɛɨɥɶɲɨɟ ɛɨɝɚɬɫɬɜɨ – ɦɨɣ ɢɧɬɟɥɥɟɤɬ. ɇɨ ɫɤɨɥɶɤɨ ɨɧ ɫɬɨɢɬ 

ɫɟɝɨɞɧɹ? 
ɍ ɦɟɧɹ ɟɫɬɶ ɢɡɨɛɪɟɬɟɧɢɹ, ɧɚɭɱɧɵɟ ɫɬɚɬɶɢ, ɦɨɧɨɝɪɚɮɢɢ ɢ ɞɢɫɫɟɪɬɚɰɢɢ, 

ɧɚɭɱɧɵɟ ɨɬɤɪɵɬɢɹ. ə ɩɢɲɭ ɫɬɢɯɢ ɢ ɩɪɨɡɭ, ɦɭɡɵɤɭ, ɭɜɥɟɤɚɸɫɶ ɧɚɪɨɞɧɵɦ 
ɬɜɨɪɱɟɫɬɜɨɦ, ɧɚɪɨɞɧɵɦɢ ɩɪɨɦɵɫɥɚɦɢ ɢ ɦɧɨɝɢɦ ɞɪɭɝɢɦ. Ƚɞɟ ɹ ɦɨɝɭ ɩɪɟɞ-
ɥɨɠɢɬɶ ɫɟɛɹ, ɫɜɨɣ ɢɧɬɟɥɥɟɤɬ ɢ ɢɦɟɬɶ ɤɪɨɦɟ ɭɞɨɜɥɟɬɜɨɪɟɧɢɹ ɨɬ ɫɜɨɟɝɨ 
ɬɜɨɪɱɟɫɬɜɚ ɟɳɟ ɢ ɤɚɤɨɣ-ɬɨ ɞɨɯɨɞ? Ɂɞɟɫɶ, ɧɚ ɹɪɦɚɪɤɟ! 

Ɍɵ ɦɨɠɟɲɶ ɩɨɦɟɫɬɢɬɶ ɨɛɴɹɜɥɟɧɢɟ ɫɨ ɫɜɨɢɦɢ ɤɨɧɬɚɤɬɚɦɢ ɢ ɤɪɚɬɤɨ ɢɡ-
ɥɨɠɢɬɶ, ɱɬɨ ɬɵ ɩɪɨɞɚɟɲɶ, ɩɪɟɞɥɚɝɚɟɲɶ ɤ ɜɧɟɞɪɟɧɢɸ, ɬɢɪɚɠɢɪɨɜɚɧɢɸ ɢɥɢ 
ɨɛɦɟɧɭ. Ɇɨɠɧɨ ɩɪɟɞɥɨɠɢɬɶ ɥɸɛɵɟ ɮɨɪɦɵ ɫɨɬɪɭɞɧɢɱɟɫɬɜɚ ɢɧɬɟɥɥɟɤɬɭɚɥɚ 
ɫ ɛɢɡɧɟɫɨɦ, ɜɥɚɫɬɶɸ, ɨɛɳɟɫɬɜɟɧɧɵɦɢ ɨɪɝɚɧɢɡɚɰɢɹɦɢ, ɫɨ ɜɫɟɦɢ, ɤɬɨ ɢɳɟɬ 
ɢɧɧɨɜɚɰɢɨɧɧɵɟ ɩɭɬɢ ɪɚɡɜɢɬɢɹ ɢ ɝɨɬɨɜ ɢɯ ɫɩɨɧɫɢɪɨɜɚɬɶ, ɩɨɨɳɪɹɬɶ ɢ ɪɚɡ-
ɜɢɜɚɬɶ. 

Ⱦɚɜɚɣ ɜɫɬɪɟɬɢɦɫɹ ɧɚ ɹɪɦɚɪɤɟ ɩɪɨɞɭɤɬɨɜ ɢɧɬɟɥɥɟɤɬɭɚɥɶɧɨɝɨ ɬɪɭɞɚ, 
ɩɨɡɧɚɤɨɦɢɦɫɹ! ɂ ɧɚɱɧɟɦ ɫɨɬɪɭɞɧɢɱɚɬɶ! Ɉɱɟɧɶ ɜɚɠɧɨ ɢ ɬɨ, ɱɬɨ ɫɟɝɨɞɧɹ, 
ɤɨɝɞɚ ɜ ɋɤɨɥɤɨɜɨ ɨɫɭɳɟɫɬɜɥɹɟɬɫɹ ɦɧɨɝɨɦɢɥɥɢɚɪɞɧɵɣ ɩɪɨɟɤɬ, ɬɵ ɦɨɠɟɲɶ 
ɩɪɨɹɜɢɬɶ ɫɟɛɹ, ɷɬɨ ɲɚɧɫ ɩɨɥɭɱɢɬɶ ɪɚɛɨɬɭ. 

ɇɚɫ ɦɢɥɥɢɨɧɵ – ɭɦɧɵɯ, ɢɳɭɳɢɯ, ɡɧɚɸɳɢɯ, ɠɟɥɚɸɳɢɯ ɭɥɭɱɲɢɬɶ 
ɧɚɲɭ ɠɢɡɧɶ! 

дɟɪɡɚɣɬɟ, ɜɵɞɭɦɵɜɚɣɬɟ, ɩɪɟɞɥɚɝɚɣɬɟ.
эɬɨ ɜɚɲ ɲɚɧɫ!

Мɵ ɠɞɟɦ ɜɚɫ ɜ ɧɚɲɢх ɩɚɜɢɥɶɨɧɚх!

Ɂɞɟɫɶ ɜɵ ɦɨɠɟɬɟ ɩɨɥɭɱɢɬɶ ɫɥɟɞɭɸɳɭɸ ɩɨɥɟɡɧɭɸ ɢɧɮɨɪ-
ɦɚɰɢɸ:

– ɩɚɫɩɨɪɬɚ ɧɚɭɱɧɵɯ ɫɩɟɰɢɚɥɶɧɨɫɬɟɣ, ɪɚɡɪɚɛɨɬɚɧɧɵɟ ɷɤ-
ɫɩɟɪɬɧɵɦɢ ɫɨɜɟɬɚɦɢ ȼɵɫɲɟɣ ɚɬɬɟɫɬɚɰɢɨɧɧɨɣ ɤɨɦɢɫɫɢɢ Ɇɢ-
ɧɢɫɬɟɪɫɬɜɚ ɜ ɫɜɹɡɢ ɫ ɭɬɜɟɪɠɞɟɧɢɟɦ ɩɪɢɤɚɡɨɦ Ɇɢɧɨɛɪɧɚɭɤɢ 
Ɋɨɫɫɢɢ ɨɬ 25 ɮɟɜɪɚɥɹ 2009 ɝ. № 59; 

– ɩɟɪɟɱɟɧɶ ɜɟɞɭɳɢɯ ɪɟɰɟɧɡɢɪɭɟɦɵɯ ɧɚɭɱɧɵɯ ɠɭɪɧɚɥɨɜ 
ɢ ɢɡɞɚɧɢɣ, ɜ ɤɨɬɨɪɵɯ ɞɨɥɠɧɵ ɛɵɬɶ ɨɩɭɛɥɢɤɨɜɚɧɵ ɨɫɧɨɜɧɵɟ 
ɧɚɭɱɧɵɟ ɪɟɡɭɥɶɬɚɬɵ ɞɢɫɫɟɪɬɚɰɢɣ ɧɚ ɫɨɢɫɤɚɧɢɟ ɭɱɟɧɵɯ ɫɬɟɩɟ-
ɧɟɣ ɞɨɤɬɨɪɚ ɢ ɤɚɧɞɢɞɚɬɚ ɧɚɭɤ;

– ɝɪɚɮɢɤ ɩɪɟɞɨɫɬɚɜɥɟɧɢɹ ɚɜɬɨɪɫɤɢɯ ɦɚɬɟɪɢɚɥɨɜ ɜ ɧɚɭɱɧɵɣ 
ɪɟɰɟɧɡɢɪɭɟɦɵɣ ɠɭɪɧɚɥ «Ȼɢɡɧɟɫ. Ɉɛɪɚɡɨɜɚɧɢɟ. ɉɪɚɜɨ. ȼɟɫɬɧɢɤ 
ȼɨɥɝɨɝɪɚɞɫɤɨɝɨ ɢɧɫɬɢɬɭɬɚ ɛɢɡɧɟɫɚ»;

– ɭɫɥɨɜɢɹ ɩɭɛɥɢɤɚɰɢɢ ɫɬɚɬɟɣ;
– ɬɪɟɛɨɜɚɧɢɹ ɤ ɩɭɛɥɢɤɚɰɢɢ ɫɬɚɬɟɣ;
– ɩɨɥɨɠɟɧɢɟ ɨ ɪɟɰɟɧɡɢɪɨɜɚɧɢɢ;
– ɚɞɪɟɫɚ ɜɟɞɭɳɢɯ ɛɢɛɥɢɨɬɟɤ Ɋɨɫɫɢɢ ɢ ɫɬɪɚɧ ɋɇȽ, ɚ ɬɚɤɠɟ 

ɷɥɟɤɬɪɨɧɧɵɯ ɛɢɛɥɢɨɬɟɤ, ɫ ɤɨɬɨɪɵɦɢ ɫɨɬɪɭɞɧɢɱɚɟɬ ɧɚɭɱɧɵɣ 
ɪɟɰɟɧɡɢɪɭɟɦɵɣ ɠɭɪɧɚɥ «Ȼɢɡɧɟɫ. Ɉɛɪɚɡɨɜɚɧɢɟ. ɉɪɚɜɨ. ȼɟɫɬɧɢɤ 
ȼɨɥɝɨɝɪɚɞɫɤɨɝɨ ɢɧɫɬɢɬɭɬɚ ɛɢɡɧɟɫɚ»;

– ɭɫɥɨɜɢɹ ɩɨɞɩɢɫɤɢ ɧɚ ɧɚɭɱɧɵɣ ɪɟɰɟɧɡɢɪɭɟɦɵɣ ɠɭɪɧɚɥ 
«Ȼɢɡɧɟɫ. Ɉɛɪɚɡɨɜɚɧɢɟ. ɉɪɚɜɨ. ȼɟɫɬɧɢɤ ȼɨɥɝɨɝɪɚɞɫɤɨɝɨ ɢɧɫɬɢ-
ɬɭɬɚ ɛɢɡɧɟɫɚ»;

– ɚɪɯɢɜ ɧɨɦɟɪɨɜ ɧɚɭɱɧɨɝɨ ɪɟɰɟɧɡɢɪɭɟɦɨɝɨ ɠɭɪɧɚɥɚ «Ȼɢɡ-
ɧɟɫ. Ɉɛɪɚɡɨɜɚɧɢɟ. ɉɪɚɜɨ. ȼɟɫɬɧɢɤ ȼɨɥɝɨɝɪɚɞɫɤɨɝɨ ɢɧɫɬɢɬɭɬɚ 
ɛɢɡɧɟɫɚ»;

– ɫɜɟɠɢɣ ɧɨɦɟɪ ɧɚɭɱɧɨɝɨ ɪɟɰɟɧɡɢɪɭɟɦɨɝɨ ɠɭɪɧɚɥɚ «Ȼɢɡ-
ɧɟɫ. Ɉɛɪɚɡɨɜɚɧɢɟ. ɉɪɚɜɨ. ȼɟɫɬɧɢɤ ȼɨɥɝɨɝɪɚɞɫɤɨɝɨ ɢɧɫɬɢɬɭɬɚ 
ɛɢɡɧɟɫɚ»;

– ɢɧɮɨɪɦɚɰɢɸ ɨ ɤɨɧɮɟɪɟɧɰɢɹɯ, ɩɪɨɜɨɞɢɦɵɯ ɧɚɭɱɧɵɦ ɪɟ-
ɰɟɧɡɢɪɭɟɦɵɦ ɠɭɪɧɚɥɨɦ «Ȼɢɡɧɟɫ. Ɉɛɪɚɡɨɜɚɧɢɟ. ɉɪɚɜɨ. ȼɟɫɬ-
ɧɢɤ ȼɨɥɝɨɝɪɚɞɫɤɨɝɨ ɢɧɫɬɢɬɭɬɚ ɛɢɡɧɟɫɚ»;

– ɭɫɥɨɜɢɹ ɪɚɡɦɟɳɟɧɢɹ ɪɟɤɥɚɦɵ ɜ ɧɚɭɱɧɨɦ ɪɟɰɟɧɡɢɪɭɟɦɨɦ 
ɠɭɪɧɚɥɟ «Ȼɢɡɧɟɫ. Ɉɛɪɚɡɨɜɚɧɢɟ. ɉɪɚɜɨ. ȼɟɫɬɧɢɤ ȼɨɥɝɨɝɪɚɞɫɤɨ-
ɝɨ ɢɧɫɬɢɬɭɬɚ ɛɢɡɧɟɫɚ»;

– ɞɨɩɨɥɧɢɬɟɥɶɧɭɸ ɢɧɮɨɪɦɚɰɢɸ ɨɛ ɚɜɬɨɪɚɯ, ɨɩɭɛɥɢɤɨɜɚɜ-
ɲɢɯ ɫɜɨɢ ɫɬɚɬɶɢ ɜ ɧɚɭɱɧɨɦ ɠɭɪɧɚɥɟ «Ȼɢɡɧɟɫ. Ɉɛɪɚɡɨɜɚɧɢɟ. 
ɉɪɚɜɨ. ȼɟɫɬɧɢɤ ȼɨɥɝɨɝɪɚɞɫɤɨɝɨ ɢɧɫɬɢɬɭɬɚ ɛɢɡɧɟɫɚ»;

– ɜ ɢɧɮɨɪɦɚɰɢɨɧɧɨɦ ɛɥɨɤɟ ɪɚɡɦɟɳɟɧɚ ɩɨɥɟɡɧɚɹ ɢɧɮɨɪɦɚ-
ɰɢɹ ɞɥɹ ɚɫɩɢɪɚɧɬɨɜ, ɞɨɤɬɨɪɚɧɬɨɜ ɢ ɭɱɟɧɵɯ.

Пɪɢɝɥɚɲɚɟɦ ɧɚ ɫɚɣɬ ɧɚɭɱɧɨɝɨ ɠɭɪɧɚɥɚ 
«Ȼɢɡɧɟɫ. оɛɪɚɡɨɜɚɧɢɟ. Пɪɚɜɨ. 

ȼɟɫɬɧɢɤ ȼɨɥɝɨɝɪɚɞɫɤɨɝɨ ɢɧɫɬɢɬɭɬɚ ɛɢɡɧɟɫɚ»
http://vestnik.volbi.ru


